


Newsfish allows news organizations, entertainment sites and local reporting companies to supplement their newsgathering efforts 
with content captured by citizen journalists. Leveraging the crossing of technology and social behavior, Newsfish transforms the now-
ubiquitous smartphone into a newsgathering device by merging phone funtionality with the ability to instantly post images, video and 
thoughts out to the community.

Used in combination with Harris® Invenio® digital asset management, this iPhone application enables users to capture video, annotate 
it with story metadata, and send it directly into a media operation’s Harris digital asset management system. The unique application al-
lows for easy cataloging, automated content preparation workflows and access to the videos for quick repurposing and distribution.

Professional workflows add additional capabilities to remote content capture.

With Newsfish, media operations can engage consumer as reporters, enabling them to share videos and 
stories about news events, local sports, celebrities and other hot topics that aren’t always covered by the 
papers or TV. By taking advantage of the social, “tell-it-now” nature of the Internet, a person with a smart-
phone running the Newsfish application can capture a story and get it told almost instantly — eliminating 
the need for a media outlet to dispatch a news crew.

Tell your story with Newsfish™,  
the video application for citizen journalists.

Newsfish allows organizations to expand their newsgathering efforts even in the face of reduced staffing and budgets, while still provid-
ing story validation and quality control. This allows news outlets to deepen their relationships with consumers, while still providing the 
professional journalistic values and control expected of them.

Leveraging smartphone capabilities to manage video and related essence data, Newsfish provides video that is a vast improvement over 
what is typically required for blogging and social networking usage. The application also enables media operations to validate citizen 
journalist video, making data available to help verify the location the material was captured, and providing witness contact information 
should the news organization want to do follow up.



A typical workflow might consist of the following: 

1. 	 The citizen reporter or user shoots a video.

2. 	 The user adds metadata to describe the event, such as slug information, title and description. (The metadata might be described in “citizen terms,” but is 

structured so that it is immediately useful and conforms to the layout of existing newsgathering formats.)

3. 	 At the point the user chooses to upload the file, Newsfish packages the video for efficient delivery and attaches the text and user data, including contact infor-

mation and location-based (GPS) metadata.

4. 	 Upon receiving the file, Harris Invenio digital asset management initiates a Newsfish workflow to parse the files and insert the metadata into the asset data-

base. The workflow then alerts a system user of the arrival of Newsfish content.

5. 	 The video content and metadata can be reviewed by a professional journalist to gauge the value of the content, verify the validity of the story, and possibly 

contact the citizen journalist through the presented phone number. At this point, a decision can be made as to how to use the new content.

6. 	 The professional journalist decides to use the content and injects the new material and data into a professional media workflow. This could include sending 

the metadata to the news system via MOS interface, and using the workflow engine to move the video file to an edit station to brand, wrap or deliver other 

creative treatment applicable to the content and story.

On the consumer side, the Newsfish iPhone app is downloaded to any video-enabled iPhone (3GS or 4). The application can also be deployed directly by a news 

organization under their own brand. Newsfish workflows are also available to enhance the process and timeliness of professional newsgathering. Replacing the 

smartphone with a professional camera and laptop-based editing system allows journalists operating in the field to edit at the story location and send their edited 

content through a standard mobile connection.

The news organization uses Invenio asset management to operate “personizable” Newsfish workflows that enable the automated capture and processing of 

consumer-captured content and metadata. Content validation is managed in Invenio using GPS-enabled video plotting. Invenio workflows can engage with most of 

the equipment in a newsroom, including capabilities to manage content encoding, send MOS metadata directly into newsgathering systems, and integrate Apple® 

Final Cut Pro® editing into a production workflow.

Newsfish gives media organizations the opportunity to create new newsgathering business models. The cost of this model is fundamentally different than a tradi-
tional newsgathering operation and allows for more “feet on the street” than the journalist-centered team typically in use today.

Newsfish stories can be quickly posted to the web, and as the quantity and quality of this content increases, more content will be available to all news channels.

How does Newsfish work exactly?

Everyone Wins
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ONE Company for Workflow Solutions Throughout the Media Chain
Harris is the ONE company delivering interoperable workflow solutions across the entire media delivery chain — providing today’s 
broadcaster with a single, integrated approach to capitalize on the benefits of IT and mobile applications. By providing unparalleled 
interoperability across our product portfolio, Harris is able to offer customers integrated solutions that improve workflows, save 
money, enable new revenue streams and provide a migration path to emerging media business models. To meet the evolving needs 
of broadcast, distribution, government agencies and entertainment businesses, Harris is the ONE answer for change.

Service And Support
At Harris, we are committed to customer service excellence. It is our goal to provide the highest level of support by  
applying a simple rule: We take ownership of helping our customers succeed. Our support teams consist of innovative technical 
experts who support all situations regarding product performance, integration and operational processing. We are adept at 
providing proven solutions, making workflows better and ensuring reliability of the product and system. At Harris, our experienced 
and dedicated teams stand ready to help you meet your goals for premium product performance, 100% up-time and reduced 
maintenance investment.

Warranty
Because we want to assure you that Harris stands beside its products and system solutions, our products carry a standard set of 
warranty services, which are competitive with — and in some cases outperform — others in the industry.

Service Packages
We offer value-add services that allow you to customize the level of services you need in meeting mission-critical 
performance levels. Our service package options offer many ways to upgrade your standard warranty by choosing the All-Inclusive 
OnePak, or by selecting individual services from our extensive portfolio. Our service and support advisors can assist in the selection 
of the individual services that best suit your requirements.
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North America	 +1 800 231 9673

Caribbean and Latin America	 +1 786 437 1960

Europe and Africa	 +44 118 964 8200

Middle East and South Asia	 +971 4 433 8250

Asia, Pacific Rim	 +852 2776 0628

For more information, please visit www.broadcast.harris.com.


